
Amagi has completed 10+ years of cloud technology leadership in the media and entertainment 

industry. The company supports 500+ content brands, and over 2000 channel deliveries on its 

platform in over 40 countries. Amagi experienced over 100% growth in revenues for two successive 

years and 60% growth in customers, becoming the most sought-after technology provider with the 

largest cloud deployment in the broadcasting industry.   

 

Business Excellence  

Creating, distributing, and monetizing live linear channels for broadcast and connected TV forms the 

core of Amagi's technology offerings. In 2021, Amagi enhanced these capabilities further, offering its 

customers greater flexibility and scalability in broadcast operations and business growth. This 

includes – 

 

- Enabling broadcast-grade UHD live playout using cloud, ideal for premier sporting events like 

the Olympics 

- Establishing deep technical integrations with a variety of Free Ad Supported Streaming TV 

(FAST) platforms across the world to power the distribution strategy of content owners: 50+ 

FAST platform and 100 OTT platform partnerships globally 

- Offering comprehensive viewership and ad analytics (content load time, total viewership, 

geographic and other user demographics) to help content owners and OTT platforms 

understand their customers better and grow their business and revenues. 

- Enabling customers to implement best-in-class cloud solutions by building its technology 

stack on public cloud infrastructure services such as AWS and Google Cloud.  

Live 4K UHD playout: While Amagi was one of the earliest technology providers in the market who 

could offer 4K Ultra High Definition (UHD) broadcast over the cloud to content creators (having 

launched this capability in 2018), the ‘live’ functionality was added in 2021 and was used to broadcast 

an premier sporting event - the Tokyo Olympics! Amagi was chosen to provide UHD playout with 

cloud automation by the NBC Sports Group, for its production of the Olympic Games, on its Olympics 

Channel.  

Providing broadcast-grade quality on the cloud is hard. In the case of the Olympics, the feed is live, in 

UHD and orchestrated as needed. As far as modern transmission technologies are concerned, this 

was a monumental milestone for the industry.  

Amagi’s services to the NBC Sports Group included extensive customization of its solution to suit the 

requirements of the Olympics broadcast.  

• The entire event was managed remotely, but in a distributed environment – the games were 

held in Tokyo, the feeds of the live broadcast were processed from Bangalore, India, and 

distributed to audiences primarily in the US, with local support from Amagi & NBC Sports 

Group’s US entities.  

• An event like the Olympics would require anywhere between 40 to 50 channels to be created. 

Amagi’s resources were scaled up and down based on NBC Sports Group’s specific 

requirements. Channels were created for the duration of the event and taken down once it 

was over.  

• Amagi delivered rich, high-quality visuals to NBC using standard, off-the-shelf, cost-effective 

Central Processing Units, where most other cloud providers would have employed expensive 

Graphic Processing Units.  

• Amagi also ran its software on two independent infrastructures for US East and US West to 

ensure that disruptions or catastrophic incidents in any of the regions did not affect the overall 

broadcast. 

https://www.amagi.com/


With these customizations, Amagi afforded a great deal of flexibility to NBC in broadcasting a high-

stake event like the Olympics. The end video output was of the highest broadcasting quality, delivered 

at a substantially lower cost. With this engagement, Amagi has been able to provide greater 

momentum to the rising cloud broadcast revolution in live sports. 

Comprehensive distribution network and audience insights: In 2021, Amagi established 50+ Free Ad 

Supported Streaming TV (FAST) platform and other 100 OTT platform partnerships, offering an 

unmatched distribution network to content brands. Our FAST partners include The Roku Channel, 

Samsung TV Plus, VIZIO, Plex, Rakuten TV, Peacock, Pluto TV, IMDb TV, Samsung TV Plus, 

XUMO, STIRR, and more.  

 

By 2021, OTT had become the favored entertainment destination for millions of viewers around the 

world. In 2020 alone, nearly 68 million US homes had made the switch from cable to OTT, and around 

300 streaming players were vying for their attention in the market. The sheer volume of options in the 

Subscription-Video-On-Demand space had caused 'decision fatigue' among viewers, giving rise to a 

new phenomenon - Free Ad Supported Streaming TV (FAST), a subset of Advertising Video-On-

Demand (AVOD).  

 

With FAST, viewers could go back to the simplicity of linear TV-like experience, with ad breaks that 

were shorter and tailored to their interest, without having to incur any Pay TV expenses. The rise of 

FAST in the US and other markets such as Europe, LatAm and Asia opened new vistas for content 

brands for channel creation, distribution, and monetization. While the FAST phenomenon was gaining 

ground in the streaming ecosystem, Amagi had already established early leadership in the domain, 

enabling content brands to spin up linear channels on the go, distribute it to leading FAST platforms 

and generate ad revenues for themselves. 

 

300+ content brands chose to engage Amagi’s services to amplify their distribution across FAST. This 

includes USA TODAY, Fremantle, beIN Sports, Yahoo! Finance, Tastemade, Qwest TV, Shout! 

Factory, Cinedigm, VICE UK and more. 

 

To help content creators survive and thrive in the competitive OTT ecosystem, Amagi has gone one 

step further by offering accurate and granular data and insights on how audiences are engaging with 

their content. Having a huge customer base - 500+ content brands, 800+ playout chains and over 

2000 channel deliveries on its platform in over 40 countries – has given Amagi a unique viewpoint. 

Amagi ANALYTICS, is one of the most robust solutions for monetization, offering content owners 

detailed insights on – 

 

The kind or genre and format of content that engages the audience. 

Which content to schedule when.  

What is the ideal ad load?  

How frequent should the ad breaks be? 

How best to deliver personalized and seamless ad experiences? 

And more… 

 

By combining its distribution and analytical capabilities, Amagi has placed several premium content 

brands on the FAST track, scaling their audience reach and ad revenues in the process. 

 

 

Innovation Culture  

By keeping shifting viewership patterns at the centre of their innovations, Amagi has been able to 

produce outstanding technology solutions for every potential business requirement. Its impact on the 

industry can be summarised thus: 



 

Championing cloud transition in the industry: The flexibility of cloud-built solutions outpaces the 

capabilities of traditional hardware-intensive operating systems. Amagi’s technology solutions are 

providing more options to the broadcasting industry, allowing them to innovate in terms of business 

models and reducing the cost of operations by customizing technology spend. Amagi’s cloud-

automated coverage of the NBC Olympics is a classic example of the inherent advantages that cloud 

offers broadcasters. 

 

Cloud native technologies that facilitate live transmission have been around for some time now. 

However, sports broadcasters have largely been apprehensive about utilizing them, unsure of their 

ability to deliver low latency, high bandwidth videos of the kind that on-premises hardware systems 

deliver. Amagi’s coverage of the Olympics has changed many of these preconceptions. It has 

conclusively proved that technologies built on the cloud have a decisive edge over archaic hardware-

intensive systems, with the ability to enhance every aspect of a live broadcast. This offers traditional 

broadcast networks increased confidence in cloud as the way forward in live sports broadcasting. 

 

“Amagi’s support for JPEG-XS, SMPTE 2110, and AMWA NMOS along with a cloud native software 

architecture combines to give NBC Olympics a powerful solution for UHD playout,” said Anil Abraham, 

Director, Systems Architecture, NBC Olympics. “It is a game changing combination that allows for the 

flexibility of cloud based remote control with the low video latencies expected for sports.” (Source: 

NBC Olympics press announcement) 

 

Enabling cost and workflow efficiency in the industry: With traditional broadcast infrastructure 

becoming cost prohibitive and unviable to respond to changing viewer preferences in a multiscreen 

environment, cloud providers such as Amagi became the destination for all tier-1 brands looking for a 

reliable cloud partner for their broadcast, distribution and revenue generation needs. Amagi enabled 

traditional broadcast TV networks to virtualize their entire broadcast operations, delivering cost 

efficiencies of nearly 40-50%.  

 

“We were looking for a modern, cloud-based solution that could integrate seamlessly with our current 

live and non-live workflow requirements providing the same level or better comfort to our operations 

team as we did this transformation” said Erwin Malimban, Head of Broadcast Technology, ABS-CBN 

Corporation. “The Amagi team not only brought deep technical capabilities but also had extensive 

working knowledge with respect to the various processes and operational requirements. This enabled 

us to make a seamless transition to the cloud.” (Source: ABS-CBN press announcement) 

 

More platforms for content owners, more choices for customers: Based on its keen understanding of 

viewership behaviors, Amagi had foreseen the rise of ad-supported TV, inspiring it to build 

partnerships with 50+ FAST platforms and 100+ partnerships globally. Today, this is one of Amagi’s 

strongest value propositions for content owners. Amagi’s unmatched global network and next-gen 

solutions enable content creators to quickly launch channels and deliver them across all the leading 

vMVPD and connected TV platforms.  

 

Amagi’s reach across platforms is best demonstrated by exploring its engagement with the content 

brand, Tastemade. 

 

Tastemade, a digital media company, made its foray into OTT and FAST with Amagi as its technology 

partner. Having started as a channel on YouTube with a niche fan following, Tastemade soon became 

a household name in the Americas with distribution across all the major OTT platforms, including, 

Apple TV Plus, ATT TV, Comcast Xfinity X1, Hulu, IMDB TV, Philo TV, Samsung TV Plus, Sling, The 

Roku Channel, Tivo, T-Mobile, YouTube TV, Xumo, Vizio, and Peacock,  

 

https://www.amagi.com/newsroom/nbc-olympics-selects-amagi-to-provide-uhd-cloud-playout-for-tokyo-olympics-coverage-on-olympic-channel
https://www.amagi.com/newsroom/abs-cbn-consolidates-operations-on-the-cloud-with-amagi


"Our partnership with Amagi has enabled us to distribute content to leading video service platforms, 

and generate revenues through programmatic advertising. Amagi makes it simple and easy for us to 

reach viewers across platforms of their choice," said Jeremy Strauss, Head of Business Development 

at Tastemade. (Source: Tastemade press announcement) 

 

Our impact on the Media & Entertainment industry 

 

Content Democratization:  

By introducing technologies that contribute to making the broadcast workflow cost efficient and by 

supporting the growth of the FAST phenomenon, Amagi has helped create a level playing field for 

content creators. Today there is a readymade audience waiting for their content, and technologies to 

help them monetize this content much more efficiently. Where before, smaller players had to vie for 

the attention of bigger broadcasting corporations to get their content featured in their video library, 

today small and big players alike have an equal share of the distribution pie. Audience retention today 

depends on content quality and not the lack of accessibility to platforms. 

 

Amagi is also helping content brands deliver niche content to audiences keen on them. Channels 

dedicated exclusively to People of Colour, the LGBTQ community and other minority communities that 

are not adequately represented in mainstream TV, are now being created and distributed to an 

exclusive audience. 

 

Amagi has created an ecosystem where every participant has a fair chance of gaining an audience 

and every audience finds content suited to their taste and preferences, thereby democratizing content 

creation, distribution, and monetization. 

 

Continuity of broadcast operations through remote management: 

Amagi has helped customers to realize the true value of cloud-based system by ensuring that their 

operations were uninterrupted during the pandemic. The company enabled its customers to run 

broadcast-grade channels, including live programming, from their homes during lockdowns. 

 

Amagi’s support in transitioning broadcast workflows to the cloud during the pandemic is best 

illustrated with the example of its engagement with A+E Networks UK.  

 

A+E Networks® UK is a leading media network reaching more than 60 million homes across over 100 

countries. It currently partners with over 360 pay TV operators broadcasting throughout the Nordics, 

Benelux, Central Europe, the Middle East and Africa.  

 

In Q4 2019, A+E Networks UK faced a very serious business continuity scenario, which placed its 

entire portfolio of 26 channels in Europe at risk. A+E Networks UK needed to be ready for a full-blown 

playout transition but needed to do this at very low cost to address a business continuity eventuality. 

In partnership with Amagi, A+E Networks UK focused on firming up a cold business continuity plan 

which could potentially transition to a full playout operation. Over 50,000 hours of content were 

ingested into the Amagi cloud instance of AWS demonstrating scalability and stability of solution. 

 

Through this engagement, Amagi demonstrated to the industry that large broadcasters, in spite of their 
wide scale of operations and complex workflows, can virtualize their entire broadcast operations within 
a short time, and manage it from any remote location with full visibility and control. 

 

Results  

In the fiscal year ending March 2021, Amagi witnessed stellar growth in the areas of channel creation, 

distribution, and monetization. The key highlights of Amagi’s growth include – 

 

https://www.amagi.com/newsroom/tastemade-launches-on-peacock-with-amagi


• 136% annual revenue growth 

• 44% increase in customers 

• 50+ Free Ad Supported Streaming TV (FAST) platform partnerships and 100+ platform 
partnerships globally 

• 300+ content brands added to its cloud platform taking the overall tally to more than 500 

• Approximately 2 billion ad opportunities every month supporting OTT ad-insertion for 1000+ 
channels 

• 60% increase in workforce in the US, UK and India to support strong customer growth 

• 5-10x growth in ad impressions among top customers 

(Source: Amagi business momentum press announcement) 

Amagi continued its upwards growth trajectory throughout the first quarter of this year (Apr-Jun 2021) 
with – 

• 18% growth in revenue 

• 9% increase in customers 

• 28% expansion of workforce 

• 27% rise in ad impressions 

We helped our customers save up to 40% in cost of operations by virtualizing their broadcast 
workflows. Many customers experienced a tremendous increase in ad revenues by deploying Amagi’s 
monetization technologies. A classic example is the independent streaming company Cinedigm, 
which was able to generate 47% increase in revenues by deploying Amagi’s technologies.  

Similarly, our comprehensive distribution network helped content creators to reach a wider database 
of audience around the world. USA Today, a key content partner of Amagi, was able to gain 
substantial growth in audience and engagement reaching over 25 million monthly views and over 200 
percent increase in average view duration across all platforms in the years 2020-21. 

 

 

https://www.amagi.com/newsroom/amagi-reports-136-revenue-growth-as-demand-for-cloud-solutions-surges
https://www.amagi.com/newsroom/amagi-on-an-upward-trajectory-records-18-growth-q-o-q
https://www.amagi.com/newsroom/cinedigm-announces-record-ad-revenue-enhancements-from-the-deployment-of-amagis-ad-solutions
https://www.amagi.com/newsroom/gannett-relaunches-linear-channels-in-partnership-with-amagi

